Workpackage 2 - Dissemination


Objective


To ensure a European wide dissemination of the project outcomes to main target group of transport and environment decision-makers in authorities above 250.000 inhabitants 


Description of work


Dissemination consists of:


Regular news bulletins and publications made available through conference presentations, mailings and the project WWW site addressed to a general audience, including the local level;


National and international dissemination activities towards the specific target group of transport and environment decision makers in large cities;


One technical workshop (addressing technical results) and a major concluding conference (focusing on strategy issues).


Task 1: Organisation of a Final dissemination conference 


The final project conference will serve as a platform for discussing and disseminating the project results at a strategic level. The focus will be on the presentation of the whole range of possibilities for reducing traffic-related pollution. Target groups will be decision-makers of local and regional authorities from West and East European Countries. 





Task 2: Technical workshop 


The workshop will focus on presenting new technological approaches of how integrated models and decision support systems are implemented. This workshop will provide project representatives the opportunity to present the results of the project and to discuss ways to improve the final product. The target group of the workshop will be technical experts of local authorities or system operators.





Task 3: Development of project website


A Web site has been established and will be maintained by the project to ease the exchange of information and opinions between operators and other end-users. This site will provide information for interested parties on current project progress. 





Task 4: Regular dissemination activities 


Provide regular news briefs in several European languages; 


Collect and make available within the consortium a database of interested parties;


Identify and liase with opinion leaders and decision makers to disseminate the HEAVEN concept (initially) and results (as soon as available);


Use extensively existing dissemination channels in order to create maximum outreach at low cost.





